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Annex 4.1.1: Workshop for

Student Groups on Circular
Lifestyles

Part of D.3.1.2 Educational materials
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1 INTRODUCTION

1.1 Why focusing on circular lifestyles in cities?

The transition toward a circular economy (CE) has traditionally been viewed through a techno-

centric lens, focusing on industrial symbiosis, waste management systems, and innovative
manufacturing. However, as the 2030 Agenda for Sustainable Development and the New
Leipzig Charter suggest, the true “transformative power of cities” lies at the intersection of

structural offers and individual behaviors.

As noted by UNCTAD, with over 57% of the world’s population living in urban areas (a figure
expected to rise to nearly 84% in Europe by 2050) cities are the primary stages of human
activity. Drawing on Partzsch’s (1964) model of social geographical functions, we see that a
city is defined by seven core elements: work, living, services, education, transport, leisure, and
community. Because cities embody this complex “interaction system”, they act as incubators
for lifestyle trends. When circularity is integrated into these seven functions, it ceases to be a
policy abstract and becomes a social norm. For example, when “leisure” and “living” are
designed around zero-waste movements or sharing economies, the circular transition gains

cultural momentum that industrial policy alone cannot achieve.
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A critical argument for addressing lifestyle is the duality found in SDG 12: Sustainable
Consumption and Production. Sustainability cannot be achieved by focusing solely on the

production side (businesses) or the consumption side (citizens) in isolation:

e The Behavioral Side: Citizens share ideas and adopt new trends like sustainable
consumption.
e The Structural Side: For these behaviors to take root, a “sufficient portfolio of alternative

offers” is required.

If a city provides the infrastructure for repair, reuse, and sharing (the “offer”), but the citizens’
lifestyle remains rooted in linear “take-make-dispose” habits, the infrastructure will fail.
Conversely, a willing public cannot act without access to circular services. Addressing lifestyle
ensures that demand for circularity meets the supply of sustainable innovations. Historically,
cities have been associated with “weak sustainability”, often depleting natural capital to build
human constructs. By focusing on circular lifestyles, cities can reverse this trend. The New
Leipzig Charter highlights that the "green city" requires fundamental changes to how we live to

ensure the sustainable use of resources.

Transitioning to a circular lifestyle reduces the pressure on the environment by lowering carbon
emissions and waste at the source, namely the household and individual level. This shifts the
urban identity from a resource-hungry machine to a self-sustaining ecosystem. Perhaps the
most compelling reason to focus on lifestyle is the current research and policy gap. As
Korsunova, Horn, and Vainio (2021) point out, while governments and businesses are
recognized as key players for the transition, the significant changes to ways of living remain
largely ignored in circular economy strategies. By putting urban circular lifestyles at the
forefront, we address the root cause of resource depletion rather than just managing its

symptoms.

1.2 Workshops for citizens and student groups developed by BME
in the framework of NiCE

During the implementation of the NiCE project, the Department of Environmental Economics
and Sustainability (Budapest University of Technology and Economics, BME) organized
different events to mainstream circular lifestyles within the framework of European
Researchers' Night and the Intensive Seminar Programme of the BME Faculty of Economic
and Social Sciences. This educational material was developed based on these workshops and

has already been tested with university students and citizens from various age groups.
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2 PURPOSE & AGENDA OF THE WORKSHOP

The outlined workshop is designed for 24 participants (two student teams) and 2 moderators.
The total length of the workshop is 3 hours, including two breaks. The aim of this workshop
is to help participants understand consumption concepts related to the Circular Economy (CE),
comprehend their own responsibility, and engage them in lifestyle changes through the

demonstration and discussion of Good Practices in their proximity and beyond.
Part | (60 minutes)

e Greetings and introduction of moderators (5’)

o Review of the workshop outline and Q&A (5’)

¢ Individual Activity: Students prepare a “Shield of Life” drawing (10’)

o Creative Introductions: Participants introduce themselves using their drawings (25’ —
approx. 1’ per participant)

¢ Individual Work: Completing the questionnaire (15’)

Short break (10 minutes)
Part Il (50 minutes)

e Formation of teams (5)

e Teamwork: Discussion of the four questionnaire questions and co-creation of posters
using post-its and flipcharts (20’)

o Gallery Walk: Plenary observation where teams visit each other’s poster sections (10’)

o Scientific Presentation: An overview of circular lifestyles (15)

Short break (10 minutes)
Part Il (50 minutes)

e Presentation: International and local Good Practices (15’)
e Team Discussion: Identifying which practices to adopt and how (20’)

e Plenary Session: Sharing team results, wrap-up, and closing remarks (15’)
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3 WORKSHOP PROGRAMME DESCRIPTION

Greetings and introduction of moderators: Formal welcome, setting a positive tone,
and briefly explaining the expertise of the moderators and the context of the NiCE
project.

Discussion of the outline & Q&A: A brief walkthrough of the day's timeline and goals
to manage expectations and answer logistical questions.

Individual “Shield of Life” activity: A creative icebreaker where participants draw a
personal "shield" representing their values and current habits. This serves as a visual
baseline for their personal identity before discussing sustainability. A template if

provided in the Appendices section.
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Creative introduction: Participants present their shields. This builds community trust

and highlights the diversity of lifestyles within the group.

Individual questionnaire: Participants provide initial written answers to four core

Circular Economy questions. This captures “pre-workshop” knowledge and authentic
personal perspectives. These questions are adopted from the study by Korsunova,
Horn & Vainio (2021), which explored the perceptions of young adults in Finland. By
using these established prompts, the workshop facilitates a comparison between the
participants’ views and the broader academic understanding of how CE affects the
everyday lives of citizens. The open-ended questions used by Korsunova et al. (2021)
for exploring students’ perceptions of the CE in their daily lives are the following:
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Part ll: Collaborative definitions & theory

e Formation of teams: Dividing the 24 participants into two balanced teams to
encourage diverse perspectives during the deep-dive session.

e Teamwork & poster co-creation: Teams discuss their individual questionnaire
answers and find common ground. They will use post-its and flipcharts to visually map
out: 1. what a circular economy means to them, 2. how it connects to their specific

everyday lives and the activities of people in their community.

o Gallery walk (plenary observation): Teams rotate to view the other group’s poster.
This allows participants to compare ideas, identify shared challenges, and spark new

thoughts.
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o Scientific presentation on circular lifestyles: the moderators provide a grounded,
evidence-based lecture. Key topics are: Carbon Footprint, Water Footprint, Transition
to Circular Economy of Urban Areas and Communities, Big Points for Sustainable

Consumption as proposed by the German Environment Agency.

Key topics and visuals Further info, references

What’s Part of Your
Carbon Footprint?
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https://decode6.org/articles/what-is-a-carbon-
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The Water Footprint Network has developed a so called
“Product Gallery” helping people to learn about which
products are more water intensive, which are less and how
polluting their production is.
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Szabd, M., Gimkiewicz, J., Cappellaro, F. et al.
Transition to circular economy of urban areas and
communities with special attention to lifestyles.
Discov Sustain 5, 482 (2024).
https://doi.org/10.1007/s43621-024-00726-0

Cappellaro, F. et
n areas and cor

Szab6, M., Gimkiews
circular economy of
spe

The German Environment Agency (Umweltbundesamt) . . .
« . . . More info (in German language) at:

proposes a C’?nc.ept of Blg Points for sustamal_)lg . https://www.umweltbundesamt.de/themen/wirtschaft-

consumption” by: 1. Saving shower head, 2. Avoiding flying, konsum/konsum-umwelt-zentrale-

3. Insulated living space, 4. Plant-orientated diet, 5. Green handlunasfelder#manahmen

electricity, 6. Driving less by car, 7. Conscious consumption. 9
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Part lll: From Theory to Action

¢ Presentation of Good Practices: A showcase of inspiring, real-world examples of
circularity (e.g., repair cafés, resource centres, new business models) from local and
international contexts. It is highly recommended to present the practices in uniform,
easy-to-understandable way. Selection of relevant cases is the task of the moderators.

To getideas, the NiCE Virtual Exhibition of Good Practices can be an excellent source.

The description of the Good Practices are added to the Appendices section.

e Team discussion — adoption & strategy: The teams re-discuss the final question:
“How could you be more active in the circular economy?”. They brainstorm specific,
actionable steps to integrate the Good Practices into their own routines.

e Sharing results, wrap-up, and closing: Teams present their findings. The moderators

summarize the key takeaways, thank the participants.



https://circularlifestyle.eu/virtualexhibition
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5 APPENDICES

5.1 The Shield
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5.2 NICE Virtual Exhibition of Good Practices

Country

AT

AT

AT

AT

(074

cz

cz

DE

DE

DE

DE

HU

HU

HU

HU

City

Graz

Vienna

Vienna

St. Veit

D«
=¢

Jarom

Liberec

Prague

Ahaus

Berlin

Cottbus

Hannover

Budapest

Budapest

Budapest

Budapest

Bologna

Bologna

Title

Sustainable
in Graz

Unwasted

BauKarussell

ecolets

Recyupcy

Angle
Grinder
Workshop

From Room

to Room

aufHaus

NochMALL

Toolbot

Project
Platzhalter

FKF Reuse
Centres

Impact Box

Ligeti Shop

this is Redy

Serra
Aquaponica

RECIiProCo

Short Summary

Facilitates sustainable
living/business with info on
resource reuse and daily
engagement.

Produces jams and syrups from
surplus produce to save up to
100,000 kg of food per season.

First provider of recycling-oriented
deconstruction for large-volume
building components.

Produces organic fertilizer pellets
from sheep's wool to conserve soil
and nutrients.

Upcycles and recycles materials for
artistic and useful projects like
bicycle building.

NGO running a shared furniture
workshop and reuse center in an
old water tower.

Refurbishes old furniture for resale
and operates a dedicated reuse
center.

A 1,200 sgm facility merging online
commerce with local upcycling and
craft shopping.

Berlin’s first second-hand
department store promoting repair
cafés and upcycling events.

App-based automatic lending
station for tools to encourage
community sharing.

Transforms advertising spaces into
meeting places for co-creation and
idea exchange.

Municipal centers focusing on
second-hand sales and educational
activities on reuse.

Curated gift boxes promoting zero-
waste and local upcycling by
disadvantaged groups.

Package-free shop spreading zero-
waste shopping culture and
domestic product consumption.

Produces award-winning period
underwear as a substitute for
disposable products.

Uses aquaponics to raise
awareness about water-saving food
production and resource
conservation.

Living lab using education and
awareness to co-ideate municipal
water management proposals.

Website URL

nachhaltig-in-graz.at

unverschwendet.at

baukarussell.at

ecolets.at

recyupcy.cz

dilnazauhlovacky.cz

zpokojedopokoje.cz

ahaus.app

bsr.de

https://bundespreis-
ecodesign.de/en/winners/toolbot

projekt-platzhalter.de

https://mohubudapest.hu/szemleletformalo-

es-ujrahasznalati-kozpontok-edukacios-
tevekenyseg

impactbox.net

csomagolasmentes.hu

thisisredy.com

aquaponicdesign.it

reciproco.enea.it
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https://projekt-platzhalter.de/start/
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Country City Title
IT Bologna Terracini in
9 Transition
IT Bologna Porto Verde
Blue
T Bologna Footprint
Urban
PL Gdynia Resilience
Tool
Clothes to
PL Warsaw Give Away
PL Warsaw Wawashare
PL Warsaw You.llt\{lake.
From Field to
PL Wroclaw Table
: Ptuj Reuse
Sl Pj Centre
S| CPU
Sl Koniice Slovenian
J Cavalry
SK Kosice Dorka Bags
< Come to the
SK Kosice Yard
SK Kosice RezKE

Short Summary

University pathway enhancing
sustainability and resilience
awareness among students and
staff.

Citizen-led redevelopment of parks
to foster social inclusion and
environmental sustainability.

Strategies for water resource
resilience, including groundwater
reuse and night fountain closure.

Methodology for measuring climate
resilience across social, economic,
and management sectors.

Platform reselling donated clothes
to fund user-selected charitable
organizations.

Municipal service for sharing
goods, skills, time, and space
among residents for free.

Makerspaces and Fablabs focused
on digital fabrication,
craftsmanship, and community
building.

Links restaurants and local
producers to promote sustainable,
circular consumption events.

Collects and repairs waste furniture
and household products for reuse
and resale.

Sells creatively repaired textiles
and household goods to promote
artistic circular retail.

Transforms advertising banners
into fashion accessories while
providing employment for those in
need.

Revitalizes neighborhoods through
gardening and cultural events to
increase civic engagement.

Organizes clothing swaps and
education to shape consumer
behavior toward circular lifecycles.

Website URL

https://site.unibo.it/multicampus-
sostenibile/it/promuovere-la-
sostenibilita/terracini-in-transizione

fondazioneinnovazioneurbana.it

gruppohera.it

gdynia.pl

ubraniadooddania.pl

biznes.um.warszawa.pl

robisz.to

https://convention.wroclaw.pl/2023/11/

30/0d-pola-na-wroclawski-stol/

https://www.js-ptuj.si/odpadki/center-
ponovne-rabe

cpu-reuse.com

dorkabags.sk

podnadvor.sk

rezke.sk
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